Sojitz Group

Code of Conduct
and Ethics

Working with integrity. Building trust.
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A Message from
the Chief Executive Officer
of Sojitz Corporation

Dear Employees:

For over a century, our Company has demonstrated an unwavering commitment to
conducting business with integrity. By holding true to this commitment, we have
built a worldwide reputation for lawful and ethical conduct and gained the trust of
our stakeholders. Because we believe that how we do business is as important as
the results we achieve, we continually strive to leverage our diverse functions and
global perspective to build businesses that contribute to local communities and are
socially responsible.

I would like all of you to take pride in being members of the Sojitz Group, and to
reflect that pride in the way you do your jobs. Whatever your role at our Company,
the decisions you make reflect on our reputation and are critical to sustaining our
growth and development.

This Code of Conduct and Ethics (Code) sets forth the fundamental principles and
high ethical standards that govern all group company employees around the world,
and dictates that all members of the Sojitz Group abide by both the letter and spirit
of the laws and regulations applicable to our business activities. | encourage you
to avail yourself of the resources identified in the Code to help you understand

how these principles relate to your job. By implementing the Code’s principles and
ethical standards throughout the Sojitz Group, we seek to be a responsible and
good corporate citizen, protect employee health, safety and dignity, manage our
workplaces responsibly and respectfully, and mitigate risks posed to the Company,
including potential harm to its good name and reputation. We are committed to
fostering and maintaining a positive work environment and a culture of open com-
munications where we can ask questions and raise concerns at the time they arise.

| ask that you take the time to read and understand our Code and refer to it when
confronted with challenging situations. By working with integrity and remaining
passionately focused on harmonizing business results and stakeholder satisfaction,
we ensure that our reput: ill be enhanced as a trusted business partner and
ic company for many years to come.
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Sojitz Guiding Principals

The Sojitz Group aims to
create value for our
stakeholders by aligning
our strong, capable
individuals under the
following five principles:

TRUST
Build enduring trust.

PERSEVERENCE INNOVATION
Persevere until successful. Innovate with foresight.

CHALLENGE SPEED
Take calculated risks. Strive for speed.










Our Employees

One of our most valuable'and core assets
is our workforce. We embrace the unique
combination of talents, experiences and
perspectiveswof,.eachvemployee, making
our successypossible. We are dedicated to
fostering a work environment that is
inclusive, respectful, safe and healthy,
and enables our employees to do their

best work.
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Our Business
Conduct

Trust, mutual respect and ethical behavior
are essential 1o our re]atiohships with our
business partners, customers, e?np]oyees
and other stakeholders. In-these
relationships, we must c.onducj(. our'business
with the highest ethical stahdards and =
integrity - always assuring that oUr behavior
is consistent with both:the letter'and the
spirit of Company policies, app]ic.abl'e -
laws and requlations - and with the exercise

of good business judgment.










Product
Responsibility

We seek to ensure that products
delivered to all our valued
customers are safe and of high
quality. Often times, we are

not directly involved in the
manufacturing of products that
we may supply and distribute to
our global customers. In those
instances, it is important for

us to consider how we verify
product safety and quality, and
contractually manage potential
product liability between and
among the manufacturer, our
customer and us, during each stage
of the supply chain.

It 1s important
for us to
verify product
safety and
quality, and
contractually
manage
potential
product liability
during

each stage
of the supply
chain.

BASIC GUIDANCE

« Compliance with Laws. Thoroughly

familiarize yourself with the
applicable laws, product labeling
requirements, warranty standards,
safety and quality control standards,
product liability claims procedures
and consumer protections relating
to the products that you obtain
from manufacturers and supply
and distribute to our customers.

*Managing Product Liability.

Ensure that all products that you
supply and distribute to our
customers are accompanied by a
standard manufacturer’s product
warranty — maintaining Company
insurance is not a substit‘ufce for

obtaining appropriate
protection in your business transactions.

* Product Liability Claims. When a

product liability claim is received,
share all information with
appropriate internal Company
personnel, including your

regional Legal and/or Compliance
Department, promptly verify all
material facts and, particularly

for those claims involving public
safety, endeavor to take
reasonable actions, as agreed upon
by internal Company personnel,
which would generally prevent
further threats to public safety and
additional product liability claims.

« Use of Company Name on

Products. Fully understand the
legal significance of displaying

our Company name on a product
as“seller,"“sales agent,"“distributor,’
“manufacturer,”“importer”and

the like. Requests by business
partners to utilize our Company’s
name must be reviewed with your
regional Legal and/or Compliance
Department representatives,

in order to avoid unnecessary

legal liability.
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Conflicts of Interest

A conflict of interest may arise when your private interest interferes or even
appears to interfere with our Company'’s interests. All business decisions
should be made solely in our Company’s best interest, and not for any per-
sonal gain. You must work objectively and effectively for our Company.

BASIC GUIDANCE

* Personal Financial Interests. A conflict of interest may arise when you or
a relative have financial interests, a job or a position on the board of
directors with any of our competitors, suppliers, distributors or vendors.
In addition, a conflict of interest may exist when you or a relative directly
or indirectly has a sﬁ;nt financial investment in any company that
competes, does business or seeks to do business with our Company. You
must disclose your and your relatives’ financial interests, jobs or positions
with any competit

s. /:hbnﬂlct of interest may arise when a family

( 'V\(Ith another close personal relationship with

ur department or on your management team. Any such
terest must be disclosed to your manager or your
mpliance Department representative for further

‘l.w

* Related Part

rs, suppllers, distributors and vendors to your manager.

All business decisions
should be made solely in our
Company’s best interest.

* Outside Business Activities. A conflict of interest may occur when you are
engaged in a second job or business of your own that may conflict with
your responsibilities to our Company. You may not take another job that
interferes with your ability to do your job at our Company, and you may
be required to obtain Company approval prior to engaging in such activity.
This may include conducting an outside business during working hours,
using Company property, equipment or information for non-Company
uses, and taking separate employment with a supplier, competitor or
vendor of our Company. Please consult with your local Human Resources
representatlve o -refer to your local employee hand book and policies for
guidance. ;
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Exchanging Gifts and Entertainment

Gifts and entertainment include anything of value, such as cash, gratuities,
discounts, loans, services, prizes, transportation, use of another company’s
vehicle, use of vacation facilities, stocks or other securities, meals, sporting

events, golf outings, tickets and gift certificates.

Providing or accepting inappropriate gifts and entertainment has the potential
to harm our business and reputation and may be treated as corruption and
illegal. Giving and/or receiving gifts and entertainment is never appropriate if
it creates an obligation, puts the giver or the receiver in a situation where either
party appears biased or is done with the intent to influence a business decision.

BASIC GUIDANCE

« Compliance with Applicable Laws, Industry Standards and Company
Guidelines. You must comply with local laws, regulations, industry standards
and customs, the Guidelines for Sojitz Group Anti-Corruption Policy, and
any more stringent business department or regional policies of your
local operations.

- Scope of Application of Gift and Entertainment Policies. The rules for
providing or receiving gifts and entertainment apply year-round, even
during holidays, whether involving a government official or private
counterparty, and they apply not only to you, but also to your spouse,
partner, agent, family members, etc. It is your responsibility to exercise
good judgment and follow the rules even if you use your own funds and
do not seek reimbursement for the gift or entertainment.

b :

Gifts and entertainment are
never appropriate if they
are intended to improperly
Influence anyone.

+ Some Gifts and Entertainment Are Never Appropriate. Gifts and entertainment

are never appropriate if they are intended to improperly influence anyone, are
in exchange for improper benefits or favors, or are given in violation of any law
or regulation or, to your knowledge, the rules of the recipient’s employer.

+ Accurate Books and Records. In all cases, the gift or entertainment must be

accurately documented and supported with recg%’naccordance with
relevant Company policies.

+ When Receiving an Inappropriate Gift. If you are offered a gift or

entertainment that is inappropriate, you should decline and then report
it to your manager or, if required by the Guidelines for Sojitz Group Anti-

Corruption Policy, to your regional Person in Charge of Anti—Corruptionﬂ
Matters.

+ Avoid Compromising Appearances. In many situations, providing gifts

and entertainment is entirely appropriate. Any such gifts or entertainment
should be provided in a transparent manner, so as to avoid any possible
appearance that business decisions or government action have been
influenced as a result, that a bribe, payoff or kickback has been given

or accepted, or that your ability to make objective decisions in the best
interest of our Company has been compromised.
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Our Assets -y
and Information

We are all obligated to protect the assets and

information of our Company and to use them e
appropriately, with integrity and for our _Cgmpany’s
benefit and to meet the needs and expectaﬁ'é'hs

of our stakeholders. It'is imperative to maintain. ...
the accuracy, completeness; conﬁdeht{:ality."aﬁ:
availability of informatien for-use by o —-—
stakeholders and ourselves in the interest ofl'o'u'rl
mutual success. We achieve this goal by '
understanding the importance and value of such

assets and information and implementing effective

security measures. Through these measures,

we seek to enhance our relationships of trust with

our immediate stakeholders and society at large.
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or detect violations of law or Company |

policy. We also encourage our employees

e .’_(o__rl__aise concerns in good faith through




»If my conduct
were videotaped
d broadcast
evision,
e




Your identity will be
treated conﬁdentiaﬂy and your
1ed discreetly.
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Applicability and
Accountability

of this Code of
Conduct and Ethics




